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Introduction

This subject provides students with the opportunity to consider the management and legal implications of electronic commerce.  The subject comprises two distinct equally weighted modules. It is expected that students will gain an appreciation of both areas of the course topics. The subject is quite heavily research based, and students are expected to work independently, using the textbooks and the web links provided. 

The Management module within this subject begins by defining the nature of electronic commerce and examining some of the factors impacting upon the management of e-commerce.  The subject examines various approaches to the management of e-commerce and the application of various business strategies. 

The legal module considers the law and its interface with information technology especially computer networks and electronic commerce. The existing law will meet some of these challenges but others may require the legal system to adopt new approaches or even establish new law. The rise in the use of technology and particularly the Internet has presented the law with a number of interesting challenges and managers, within organisations, must address these challenges. The course examines some of the strategic issues for management, and looks at a range of management responses to the issues arising from the use of electronic commerce. The global nature of the technology will force us to look at not only domestic but also international perspectives.  
Subject Aims

1. To examine the relationship between management and electronic commerce, and to develop students’ ability to examine the fit between theory and practice in this respect.

2. To develop an awareness of the business strategies which relate to e-commerce and an ability to apply these strategies in a practical sense. 

3. To analyse the types of issues confronting organisations in the implementation and management of electronic commerce.

4. To examine the relationship between electronic commerce and the law and the extent to which this may give rise to new law. Identify the subject areas and legal concepts that are most challenged by electronic commerce.

5. Provide a general overview of the main aspects of current law applicable to electronic commerce, consider law which has changed, that which may have to change and new laws that may have to develop.

6. To gain an appreciation of the inevitable globalisation of law and the difficulties confronting government, society and commerce upon embracing the new technology.

7. Provide the student with an opportunity to gain in-depth understanding of a relevant area of electronic commerce law depending on interest.

Expectations of Students

1. This subject requires students to apply the content of the topics and to analyse the issues that arise in the management of e-commerce.  It is not a subject that requires the memorisation of vast amounts of material, but rather it requires a substantial amount of reading, careful thought, analysis and discussion.

2. Students should use the learning materials on the Web as well as the text. Students are expected to complete the prescribed reading for each topic, take relevant notes and prepare a draft answer of the review questions.  Queries or questions may be raised on the web forum. Remember to keep up to date with the discussion on the forum and JOIN IN.

3. Lecturers will communicate with students via the Discussion Forum and the Announcements functions on the web page, in addition to the face-to-face sessions.  Students should check these functions regularly. 

4. Students should note that the fields covered by this subject are rapidly changing and evolving. In addition, copies of students’ presentations will not be available on the web until the week of the presentation. Students are therefore cautioned against downloading the entire content of the course at the outset.
5. Tutorial participation and attendance

Students are expected to attend all tutorials and to participate actively and positively in tutorial activities.  

Schedule

	
	Date
	Topic

	1.
	4/11/03
	 Management, the Law and Electronic Commerce. 



	2.
	12/11/03
	Economic & global issues in EC

Competitive Advantage

EC strategy



	3.
	19/11/03
	E-commerce & the management of change



	4.
	26/11/03
	E-Commerce and the Law.  Jurisdiction. Enforcement



	5.
	3/12/03
	Legal Implications of Web Sites


	6.
	10/12/03
	Trade Marks and Domain Names



	7.
	17/12/03
	Contract Law and E-commerce



	8.
	14/1/04
	Taxation: e-commerce issues



	9.
	21/1/04
	Security and E-commerce



	10.
	28/1/04
	Defamation & Crime in cyberspace



	11.
	4/2/04
	Privacy: issues of concern



	12.
	11/2/04
	Corporate internet policy



	13.
	18/2/04
	Revision




Required Text 
· the web site contains links to more reading

Forder,F., Quirk,P., 2003 Electronic Commerce and the Law, Wiley, Sydney.

Further Reading

Turban, E., Lee, J., King, D.,& Chung, H., (2000) Electronic Commerce A Managerial Perspective, Prentice-Hall, New Jersey. [available in the library]
Whiteley, D. (2000), e-Commerce Strategy, Technologies and Applications, McGraw-Hill, London.

Huff, S., et al, 2000, Cases in Electronic Commerce,  McGraw-Hill

Lawrence, E., et al, 1998, Internet Commerce Digital Models for Business, John Wiley & Sons, Brisbane.

Please subscribe to [free] Giga Law. http://www.gigalaw.com/about/index.html
And Find Law at  http://www.news.findlaw.com
Assessment

Pass Mark

To pass BUS30MLW you must obtain at least 50 marks.  It is not necessary to pass in all sections of assessment, but the aggregate mark must sum to at least 50.

Assessment Weightings

Assessment comprises:

1. Essay Outline 1-2 pages [10%]

2. Essay.  1500 words
[20%]




2. Presentation [20%]

4. Final examination
[50%]





Essay Outline: Due week 6
In preparation for the main essay in this subject you must submit a one page plan that demonstrates you have understood the question and planned your responses. The plan should consist of:
-A statement of your thesis, or the position you are taking on the question
-A preview of the key concepts/topics you will be using to answer the questions
-A paragraph-by-paragraph outline of your response, including any examples or references you plan to use.

Essay : Due week 9
“Many have argued that the Internet renders strategy obsolete. In reality, the opposite is true. Because the Internet tends to weaken industry profitability without providing operational advantages, it is more important than ever for companies to distinguish themselves through strategy.” – Professor Michael Porter, 2001
Discuss this statement and give your view, supported by arguments, as to whether it is true or not. Explore ways in which eCommerce may have changed the way in which businesses react to competitive forces.
Presentation: Due weeks 3 to 13
Students chose a topic that relates to the previous weeks lecture topic.  Presentations will be held during from Week 3 onwards.  
As a guide, the presentation should:

· Be 15 to 20 minutes long

· Use overhead transparencies or a PowerPoint slide show

· Use handouts for the students

· Include tutorial questions or activities

Final examination

The final examination will be three hours in duration. It is an open book exam.
Referencing 

The referencing system to be adopted by all students is the Harvard system. A publication on referencing is available on the web site
Plagiarism

Students are requested to read, understand and comply with the University policy relating to plagiarism.  You are also requested to read the information regarding plagiarism on the front of the assignment cover sheet and sign, where appropriate, individual or group declarations.

Web Site

A web site for students is maintained at http://www.harley.net.au It contains:

· Lecture slides

· Reference materials

· Results

· Writing guides
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